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Money For Lunch With Bert Martinez
From MoneyForLunch.com

Featuring Dr. Marc Kossmann and Charlie Seymour Jr

Bert Martinez: Hey guys, we are back talking about you and your marketing. 
My next guest, Dr. Marc Kossmann, is a psychologist and entrepreneur 
specializing in online video marketing. 

His business partner, Charlie Seymour, Jr. is a video-crazed Wharton MBA 
marketer with a passion for storytelling that calls people to action. That’s the 
number one tip or number one thing you’re trying to do with your marketing.

Together, they are The Video Marketing Guys. They have 
produced hundreds and hundreds of online videos promoting 
themselves and their clients. I’m excited to have them on the 

show to talk about you and your marketing.

Dr. Marc and Charlie Seymour, welcome to the show.

Charlie Seymour, Jr.: Thanks very much, and I guess you’ll have to guess 
which one of us is that video-crazed guy just from the voices.

Bert:  Charlie, I’m going to say that that’s you.

Charlie: Yeah, I’m guilty. What can I tell you? It’s kind of tough when people 
see us in the photographs because it’s two good looking bald guys. He’s the 
good looking one. I’m just the… whatever. Here we are. Great to be with you.

Dr. Marc Kossmann: Great to be here, Bert.

Bert:  Great. Guys, I want to dive into this because people sometimes have 
a misconception about what marketing is. My whole theory is that if you’re in 
business, you’re in marketing. If you don’t know how to do marketing, you need 
to get out of business.

I want to dive into this. What are the three most important strategic marketing 
goals that an online video can best achieve? Tell me.
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Dr. Marc: I’ll take a jump in here and start and just list them, and then we can 
talk about them. The primary three goals we’re trying to always achieve for our 
clients is 1) you need to get found online when people search. If you don’t get 
found, nothing can happen.

2), and the power of video kicks in strongly here, is you need to engage with your 
ideal audience, and then 3) you need automated systems that follow up with 
people because people just drop the ball after they make a connection. You can’t 
assume obviously that someone’s going to buy your product or service the first 
time they have a connection with you, so you need automated tools to fill in so 
that you don’t drop that ball.

Bert:  Right. As a matter of fact, I think what we should do is assume that 
they’re not going to buy from you the very first time. That’s precisely why you 
need an automated follow up system, correct?

Dr. Marc: Absolutely.

Charlie: That is true. I liked what you were talking about, that we’re all selling. 

I belong to a book Meetup group and we just did To Sell Is Human by Daniel 
Pink. It talks about that exact same thing. A child selling a parent on why he or 
she should be able to stay out later, or we’re selling a boss on a raise. It’s all part 
of that. It’s not the plaid-coated guy screaming on a commercial, “Come buy my 
crap.” That’s not what marketing is.

Bert:  Right. I believe exactly what you said. If you’re married, then you 
sold your spouse on the idea that she should marry you. As I’ve said many times 
before, my wife, who’s been married to me for 27 years, has more than on one 
occasion shown buyer’s remorse. We are always selling.

Dr. Marc: I love the fact that you used the marriage analogy. We use it all the 
time, as well, in a couple of different ways. To recap those three things, if you’d 
use that marriage analogy, first you need to get found. You need to be in social 
situations where you connected with your future spouse. 

Then you need to engage both in the figurative sense and in the literal sense. 
You need to get engaged before you get married, and that’s what that follow up 
system is there for, as well, is to build a relationship over time because we often 
joke that you would not walk into a local watering hole and sidle up to a very 
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pretty lady and get comfortable and look her in the eye and say, “Honey, will you 
marry me?” That just is a little bit jumping the gun, right?

Charlie: But unfortunately, that’s what people do a lot when they’re trying to 
sell something, whether it’s a car salesman, whether it’s somebody online. They 
figure somebody clicks on my site, so I better shove something down their throat. 

One of the things I learned a long time ago, I’m a guy from the suburbs outside of 
Philadelphia. We had backyard fences when I was a kid. If every time you walked 
up to your neighbor to say something you started talking about, “Buy my stuff.” 
The neighbor wouldn’t come across the fence and wouldn’t talk to you. 

That’s what we’re doing online. We’re talking with people and we have to 
remember they’re people and talk to them that way. That’s why we love video so 
much because it’s that face-to-face encounter on the web that can’t really be 
achieved with any other medium.

Bert:  Absolutely. That leads to my next thought. Is video outperforming 
other types of online content marketing because of that face to face? Give me 
your thoughts on why video appears to be outperforming everything else.

Dr. Marc: There are two main things going on that drive the whole thing. One 
is people and one is a mathematical algorithm. People have shown over and 
over again that they absolutely love video. They love watching video. The stats 
on YouTube are off the register in terms of the number of people who watch 
video on a daily or weekly basis.

The other thing is what Google is doing. Google is giving a lift to video. Their 
algorithm shifted quite a while back to what they call blended search results. 
Ideally what Google wants is that when you search the keyword that you’re 
searching, they want to have as media-rich an output on every single page as 
possible. 

When you do a search and you only see text-based blog posts, websites, 
articles, and you don’t see video boxes there, what that really means is there’s 
virgin territory sitting right there. The minute somebody starts producing video on 
those keywords, it will get preferentially pulled to page one to fill in that richness 
of media experience. It’s the same with audio, as well, for that matter. Video has 
real power right now.
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Charlie: Bert, I’m sure that your listeners would have had this experience, as 
well. They do a search, they go on, “Oh, I have a sore shoulder,” and you go 
online and you put that in and up pops 10 different search results. If there are 
some videos there, our eye is just automatically attracted to it.

One of the other reasons that we like video is that when you 
record something on video, you’re getting the picture. You’re also 

getting the sound and all the words. Now you can take it and 
transcribe is so you now have the text of it. You can put just the 

audio out there, as well. Or you can put it out as a full video.

By doing it one time, we talk about unleashing your rock star identity. A rock star 
goes into the recording studio, records that song one time, and every time I play 
it on iTunes they don’t have to come and sing it for me right into my ear and have 
to worry about what they’re doing. The video will play over and over again and be 
there as your representative, showing the personality, welcoming somebody in 
there to see it, and then you can also have just the audio and the text as well to 
put somewhere else.

Bert:  I love it. Let me ask you guys this because I know that Dr. Marc, you 
sent me your book, Hey, You... Don’t Stand Out, GET Out! I haven’t had a 
chance to read it. Does that book have to do with what we’re talking about today 
as far as standing out when it comes to marketing?

Charlie: Yes, we co-authored that together and there’s also a terrific audio 
book that goes with it. It also was the first thing we did when we started our 
business partnership together, which is just three and a half years old.

It does talk about the flow of the Internet, the energy of the Internet. The tools 
were different yesterday, the tools are going to be different tomorrow. We’re not 
wedded to any particular tool out there, other than using it as video. 

Twitter didn’t exist the way it is now. It was there three years ago but not the way 
people are using it now. Yes, it does in general. We have a lot more things that 
people can get. TheVideoMarketingGuys.com has all our up-to-date material, 
which we give away to people because they’re interested in learning more about 
this.
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Dr. Marc: The book, Hey, You... Don’t Stand Out, GET Out! is a broader kind 
of approach. It really is speaking to the kind of people that Charlie and I are, 
which is mid-career, midlife professionals who often get trapped in a mode of 
trading time for money in their work and hitting a ceiling.

It is about getting into the whole realm of content marketing and creating 
products potentially out of the expertise that’s in your mind. Since then we’ve 
targeted much more narrowly: down to video specifically. 

We have a couple of other things out there on Amazon.com that people can 
search us out on that is more video specific. That’s our broader kind of base 
model of how the Internet works, how people can use the knowledge and 
experience they’ve accumulated, the expertise they have, to really become an 
authority online by packaging, and then syndicating and publishing, that 
information out there. 

Charlie: I think a little bit of the humor of that title comes about, too. Hey, 
You... Don’t Stand Out, GET Out! We don’t want you being in the crowd. Here’s 
the analogy that I use. 

It’s graduation time of the year and you look down and you see that sea of all the 
caps and gowns and they all look the same. Sally who wrote, “Thanks, Mom, for 
the money,” on her cap is a little different, but you want to get out of that crowd. 
Don’t be somebody just standing up and down, waving your arms. Get out of the 
crowd, do it a different way. That’s what video allows you to do, as well. 

Bert:  Let me ask you guys this because I could hear our audience saying 
this. I’ve seen your videos. I don’t know if it’s because you guys have been 
working together for three years or what, but you guys seem obviously very 
comfortable on video. You’re having fun, there’s good chemistry there.

What do you say to somebody who’s thinking, “Man, this video 
sounds great, but I’m scared. I don’t know if I’m going to be good 

at video. I’m too whatever to be on video.”

Dr. Marc: I’m going to let Charlie take most of this, but I’ll jump in just by 
putting my psychologist hat on for one second and sort of set the stage for him. 
A lot of people when they step up to that camera, that little glowing red light 
there, they have a wrong perception in their mind. The thing that people 
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associate to is that fear of standing in front of a big, giant audience that 
everyone’s staring at me and I’m under the gun here.

The most powerful thing people need to remember about a digital camera that’s 
sitting across there is that there is no audience yet. You are in 100% control and 
they’re just ones and zeros and you can do 100 takes if that’s what it takes for 
you to get a video segment that you’re comfortable with and happy with. Forget 
the audience. 

What we always tell people is when you do think about the camera, imagine it as 
one single human being that you are speaking to, and that is your ideal client, 
customer, or patient. Remember that you’re in complete control and there is no 
audience until you’ve finished cleaning it up, editing it, and hit publish.

Charlie, you have I know a lot of thoughts about how to get people comfortable 
on camera.

Charlie: I do, and to be fair, Bert, with your comment, I started on the stage 
when I was six. I started directing video when I was 11. I went on and started 
some musical theater groups and did a lot of directing and my family has five 
generations in the same local theater.

Dr. Marc, however, had no experience doing this really before we got together 
and doing videos, and you were nice enough to say how comfortable we are not 
only together, but on camera. It is a skill that can be learned.

Again, some of the material that we have to give away to people we just did in 
front of AWeber, the big email marketing company. We just did a big presentation 
in front of their largest crowd and we brought a person up in front and we helped 
her go through it right in front of everybody so that we were teaching all of that. 
That’s all freely downloadable, just again TheVideoMarketingGuys.com. It’s all 
just given away to you at that point.

As I mentioned earlier too, talking over the backyard fence. We’re 
not nervous talking to a neighbor. We’re not nervous at a barbecue 
in the neighborhood, so we take people through those steps. How it 

is to be at that barbecue, how it is when you have to sit there at 
lunch and introduce yourself, how it is when you go to a BNI or a 

larger group and have to stand up.
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If you can remember what it was like just to have a little conversation with 
somebody and just talk to them, as Dr. Marc points out, there is nobody inside 
that camera. We find that video can be better than being there in person because 
we can edit it to get it exactly how we want it. I don’t have to have the bags under 
my eyes because I was up too late last night. I just make sure that I have the 
right “take” that I’m going to use when I put the video out.

We understand where people are coming from. As Dr. Marc says though, that 
may be a little bit misplaced because they’re confusing exactly what it is. We can 
help people. On the other hand, you don’t have to necessarily appear on camera. 
We do some voiceover work with people. We also do other things that allow just 
stills to go in.

If you’re the reason someone’s coming to your business, if you’re 
the professional, if you’re the doctor, the lawyer, the candlestick 

maker, you should be on video because people want to get to know 
you.

I don’t want to go to the dentist for the first time and have that dentist down in my 
mouth and find out that I really don’t like that person. I want to get a chance to 
see who he or she is beforehand.

Dr. Marc: That’s the thing. Just about every kind of profession if you think 
about it, their relationship with a client, a patient, a customer starts with some 
kind of an intake process, an initial greeting process. 

Often that’s the first video people should consider creating is the same 
conversation that you’ve had a million times when someone first came through 
your door and sat down across from you and they’re asking their frequently 
asked questions, they’re trying to get a sense of the service or product that you 
provide. 

Why not capture that with the camera standing in for your ideal client, customer, 
or patient, or get a real patient or a colleague or someone to sit in the other chair 
and ask you the questions so that it’s literally a conversation that you’re 
comfortable with and put that on your website so that when someone is surfing 
the web and they search those keywords and they find your product and service, 
they don’t have to do something as intimidating as pick up the phone and call you 
and make an appointment. 
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They can have that first encounter with you right then and there through the 
video, and you can have carefully edited and produced that or had someone with 
a lot of expertise produce it just the way you want it. Now you have your perfect 
foot forward every single time, 24/7, 365 days a year. That’s the power of really 
producing a great video for your website and then getting it outside the website. 
That’s a whole other story. We like to teach people to think outside the website.

Bert:  I love that: think outside the website. Back to the beginning of the 
segment, you mentioned getting found, engaging with your ideal client, and then 
building relationships. Really, everything starts with that, building the relationship 
with that right audience. It’s not the audience, it’s the right audience. 

I think that’s what video does, because I’ve seen videos with people who you 
look at them and they’re like, “Wow, this guy or this girl is awesome. They’re 
exuberant, they’re funny, they’re very comfortable in the video.” 

And then I’ve seen videos with people like doctors and lawyers who are stiff, but 
that’s their personality. Not that one’s better than the other, it’s that both of them 
are showing the personality and kind of what you were talking about before, you 
don’t want to go to that dentist’s office and decide, “Gee, I don’t like this person. 
It’s too late now. They already have their fist in my mouth.” You want to get to 
know them and video is probably the only way to really get to know them unless 
you’re able to spend a bunch of time with them.

Dr. Marc: I’ll tell you a really funny quick story. Those doctors and lawyers who 
are so stiff on video, the problem they’re running into is that they’re doing what 
they feel they “are supposed to do to be professional.” 

I’ve had this conversation even with my own brother who’s a medical doctor 
who’s looked at some of Charlie’s videos and mine and said, “You guys are a 
little over the top for something as conservative as medicine.” 

I’ve had the argument back to him saying you’re trying to attract somebody into 
your practice who you enjoy working with and who enjoys working with you. It’s 
not just any patient you want walking through your door. You want the ones who 
are most comfortable with your personality. To do that, you have to actually show 
some personality.
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People need to let go of that mantle of their profession of looking 
left and looking right and doing what everyone else in their 

profession does. 

They’re just playing it safe when they do that, whereas you know the minute that 
patient has spent more than 10 minutes in that doctor’s office, they’re going to 
lighten up and they’re going to be themselves and they’re going to actually let 
some personality show through. 

There’s a chemistry that has to happen in any business with any kind of 
customer or client. There is a kind of chemistry that’s part of a relationship that’s 
going to make things work better. That’s why we say your ideal customer, client, 
or patient, not just anybody. The ones you’re going to work with the best, the 
ones you enjoy the best, and you’re going to have the best ongoing relationship 
and you’re honestly going to make the most money that way in your business, as 
well.

Bert:  And have the most fun doing it.

Charlie: And have the most fun doing it, which means you’ll probably make 
the most money doing it because you’re enjoying yourself and letting others see 
it.

When I’m in the chair with my dentist, we often talk when he doesn’t have his 
hands in my mouth, about theater. He knows I like theater. He likes theater. 
We’re sharing something that we can bond over as opposed to, “Gee, I’m about 
to put a needle into your cheek and numb you up.”

Are you into dogs? Are you into boating? What is it that people 
can relate to and then relate to you with and share that 

information? Sometimes we think, “Oh, we have to be so 
corporate, we have to be so dry.” That’s not who people want to 

work with.

Dr. Marc: That’s the key I think right there. People don’t want to have a 
relationship with a commodity. If you’re just sticking with your label, “I’m a 
psychologist, I’m a medical doctor, I’m a lawyer,” then you’re really commoditizing 
yourself and you’re actually inviting your audience to shop you on price because 
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you’re not really differentiating yourself and being the unique human being that 
you are.

You want to have people connect to you and say, “No, that’s my guy,” or, “That’s 
my gal. That’s the person I want to go work with and I’m going to have the best 
outcome with even though their skill may be equal to the next person down the 
line. It’s not just about their skills.”

The skills of your profession: that’s the lowest common denominator. We assume 
that the medical doctor’s office that we’re walking into is at least minimally 
qualified to take care of my medical problems. We’re moving up from there. 

Bert:  Guys, we’re out of time. I wanted to give out your website because I 
love what you’re doing and I think that people need the help. The website is 
TheVideoMarketingGuys.com. I’m thinking they can go there and learn how to 
develop some of these skills. You mentioned that they can go there and do it for 
free and they get some important things on how to develop their videos.

Charlie: That’s right. They just sign in, TheVideoMarketingGuys. There’s an 
“S” on Guys because there are two of us. TheVideoMarketingGuys.com – we’ll 
send them a lot of good information to help them with this.

Dr. Marc: And it’s all free.

Bert:  Great, guys. Thank you so much for being on the show. Great 
information.

Dr. Marc: Our pleasure.

Charlie: Thanks very much.
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Here’s What People Say About Dr. Marc and Charlie:

“Got your video – it’s outstanding!”
“Got your video – it’s outstanding!” “Great job once again. I’m so impressed and so proud of 
you. It makes me very happy to see what you guys are doing.”

Mike Koenigs
Traffic Geyser, Main Street Marketing Machines, Instant Customer, Tesla Video Producer

“I’ve been to dozens and dozens of websites searching for the kind of 
information you offer — and I’ve not found anything to compare to yours.”

Kathy Greenamyre
The Power of Storytelling, ThePowerOfStorytelling.com

“Dr. Marc and Charlie show you how”
“Rainmakers get off their TimeTrap Plateau headed for their personal summits. Dr. Marc and 
Charlie show you how to do that.”

Jeffrey J. Fox
Best-Selling Author of How To Be A Fierce Competitor and How To Become A Rainmaker

“I am totally blown away… AWESOME JOB”
“I am totally blown away in the creativity and animated art work that you have, Dr. Marc and 
Charlie, I think you two are the smartest guys I know. I absolutely love everything that you guys 
did for me. AWESOME JOB.”

Drew Haney
Owner – Sir Speedy of Berwyn, PA

“…a very happy client. And your never-ending flow of ideas related to getting 
our name out more enthusiastically has been nothing short of outstanding.”
“I have always been shy when it comes to self-promotion. Being the owner of a very small 
business, that can be deadly! But you have shown me the importance of an effective marketing 
effort across media platforms. Thank you, Charlie! Our business is busier because of your efforts 
on our behalf!”

David Hosbach, President
DSH Audio Visions, Milwaukee, WI

“the two of you are a creative and dynamic duo who give above and beyond 
what is expected”
Dr Marc and Charlie, I have to thank you for the coaching and encouragement that you’ve given 
me. You often hear warnings about forming partnerships, but, the two of you are a creative and 
dynamic duo who give above and beyond what is expected. While doing my research, I found 
that searching your websites is like going on a treasure hunt. I keep finding more links and 
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websites, and more content and products that you have created.  Your content is not only 
entertaining but filled with wisdom. Thank you again for your encouragement and support.

Wendy Smith
WendySmith.mobivantage.mobi 

“The man is brilliant…”
“I just heard Charlie Seymour Jr give an AMAZING talk. The man is brilliant, he’s a marketer; if 
you need help getting your business to the next level, you call him.” 

Jim Palmer
NoHassleNewsletters.com

“These two wacky characters are as funny as they are brilliant…”
“When I first dove into the deepest part of the social media pool as a beginner, these two 
amazing men saved my life. I did not have a clue what I was doing. In addition to that, I thought 
I had to be deadly serious in my delivery, dealings with clients and all the G-d awful, stuffed 
shirt stuff. Well, I could not have been more wrong! These two wacky characters are as funny as 
they are brilliant.”

Alison Gilbert
MarketingBytes.biz

“…absolutely phenomenal job on the video… it’s past my bedtime but I 
couldn’t stop watching it!”
I’m speechless! You did an absolutely phenomenal job on the video… it’s past my bedtime but I 
couldn’t stop watching it! Thank you so much for the professional job you did… I’m already 
getting so many compliments about it.

Jeffrey DeVault
Director of Music, Swarthmore Presbyterian Church

“I knew you were talented, but I didn’t know how talented!”
Charlie – I’ve just been blown away, again, as I relived our big event! It’s a spectacular video 
you have shared with us. I knew you were talented, but I didn’t know how talented! Thank you 
for making it possible for us to enjoy the fruits of your experience and expertise! From an old 
and long-time admirer. Many thanks.

Betsy Fry
Newtown Square, PA

“This information is amazing PRECISELY because we all need more 
customers, leads and clients!”

Ken McArthur
Best Selling Author of Impact!
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Who Are Dr. Marc and Charlie:

Dr. Marc Kossmann and Charlie Seymour Jr made the decision to team up in 2010 after meeting 
twice a month over several years in a business-development group and discussing their mutual 
passion for helping people, marketing, and business growth.

Their partnership is the chemical reaction that results from locking a video-crazed MBA 
marketer and an entrepreneurial psychologist in a room for too long. Theirs is a very exciting 
story to share with you.

And after working together only six months, they wrote a book in under 91 days and took it to #1 
Best Seller on Amazon.com’s List for Entrepreneurs. And they have created hundreds of videos 
to promote their clients businesses as well as their own.

These two bald guys are here to help!

And If You Want To Contact Dr. Marc and Charlie Immediately? Here’s How:

Email: 
Dr. Marc (at) DrMarcAndCharlie.com
Charlie (at) DrMarcAndCharlie.com

Toll Free Message Line:
866.530.5518

Charlie Seymour Jr: Little did he know at the age of six, while 
sitting on the stage in his first theatrical production, that his business 
life would lead him to help professionals and executives profit from 
video marketing while creating their own legends online. Charlie is 
able to bring his unique background, experience, and skill together to 
deliver exceptional service to his clients.

Who is Charlie Seymour Jr? Award-Winning Video Producer and 
Still Photographer; Theater Director, Producer, Actor; Award-
Winning Salesman; #1 Best-Selling Author; Speaker, Storyteller, 

Featured Guest in Webinars and Meetups; and oh, yes: he has an MBA from Wharton.  Charlie is 
not so easily defined. But the thread running through all his varied interests and activities can be 
summed up as this: Charlie is a marketer with a passion for story telling that calls people to 
action.

In his personal life, Charlie is a husband, father, and recent granddad. He’s one of FIVE 
generations in his family at the same local theater and his passion outside of his work has been 
directing “rip your heart out” big musicals like Sweeney Todd, Evita, Cabaret, West Side Story, 
Follies, A Chorus Line, Hunchback of Notre Dame, and more.
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In business, Charlie and Dr. Marc help mid-career professionals (like experienced doctors, 
dentists, lawyers, accountants, therapists, and more) and owners of privately-held companies 
(with annual sales up to $37 million) become Celebrated Experts online. No ordinary look-like-
everyone-else, run-of-the-mill slaves in their practices, but giants who Get Out from the Crowd.

Dr. Marc and Charlie are video-crazy marketing experts who make you look and sound great. 
And their passion shows through YOUR success. Their Special Report, Power Your Profits 
Through Online Video Marketing, clearly demonstrates how you can Dominate the Google 
Search Results and OWN your niche, helping you 1) Get Found, 2) Engage with your Ideal 
Audience, and 3) Create Automated Systems to Follow Up and Build Profitable Relationships. 
(To get a copy of their Special Report, sign in here now: The Video Marketing Guys – Click 
Here For More Info!

Even at an early age, Charlie was creating stories for people. He received his first camera 
(Brownie, if you remember them!) at age four and went on to become a professional 
photographer. He began his video career at age 11 at the side of Robert J. Kerr, the Dupont 
scientist (and community-theater director) who was a leading specialist in the creation of video 
tape at a time when a “home machine” weighed 37 pounds and you had to wind the tape from 
reel to reel. Charlie was directing 3-camera video shoots at age 11 and now regularly has up to 
five cameras running at the same time: he rightfully gets blamed for the ideas behind many of the 
wild and wacky videos you see on DrMarcAndCharlie.com and YouTube!

Charlie knows how to get the most from people when creating videos for them. He appeared in 
his first theatrical production at age six and directed his first three-act play in 7th grade. He 
performed in at least one theater production a year through his college years, founding the 
musical-theater organization, Torn Ticket, at Tufts University in 1971, for which he received an 
Alumni Service Citation. And he wrote and directed The Hunchback of Notre Dame as a major 
musical with New York composer, Neil Radisch. Charlie then started his own Video and Still-
Photography Business in 2000, creating several award-winning, feature-length videos in addition 
to the Wedding, Family Portrait, and Bar Mitzvah still photography he became so well known 
for.

Charlie specializes in documentary-style video stories: they range from 90-minute stories about a 
high school class, state championship football team, or a local band to 5-minute shorts that paint 
a profile of a local business person. His creative storytelling on video have flipped him upside 
down to demonstrate that he “sees the world in a different way,” put a dream sequence into an 
iPad-case-demonstration video for PLUSMotif, and shown him and Dr. Marc pushing a table of 
books onto the floor to demonstrate how their book replaced all of those on the table. Clearly he 
can bring a different viewpoint to YOUR story too.

And he’s known for his many on-location interviews where he is able to draw out a client’s 
expertise, elevating their status for the audience. You don’t get “the same look that everyone else 
gets” when Charlie does an interview with you – you get a unique, well-crafted story that tells 
people why they should work with you. And if you need a short Welcome Video for your 
website, he knows how to create that as well. 
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But Charlie brings more than his creativity and shiny good looks to the table. In real estate, he 
generated $247,368,657.97 in personal sales and more than $1 billion through his marketing 
leadership skills; he ran professional theaters in Princeton, NJ and St. Louis, MO; he operated his 
own photography/video production company; and he continues to consult about (and use) Web 
2.0 technology (especially video production, YouTube, Traffic Geyser, blogging, podcasting, 
Facebook, WordPress, and Twitter); he directed musical theater (in his “spare” time); and now 
runs The Video Marketing Guys with his business partner, Dr. Marc Kossmann.

A Boomer himself, Charlie recently spent time studying the buying habits of his generation 
leading to the insight that, “We’ve gone from Success To Significance in what drives us. We have 
the things and now want to be sure to leave our mark ON the world (and on at least one other 
person IN this world). We need to get our stories out, to profit others and ourselves.” He 
embodies that for himself as well as his clients.

Charlie has two beautiful, talented, and grown daughters (Stacie and Liz), a son-in-law (Chris), 
and a grandson (Beckett) who enrich his life in everything they do. He lives outside of 
Philadelphia in Wallingford, PA USA with his wife, Pam, a cat, a dog, 7 computers, and 8 
cameras!

Charlie was recognized by the National Academy of Best-Selling Authors and Verified as a 
Best Selling Author – Click Here For More Info!

Want to connect with Charlie at LinkedIn? Click Here!

Want to friend Charlie on Facebook? Click Here!

To see some of Charlie’s Documentary Videos for Swarthmore Presbyterian Church, Click 
Here!

To See Some Of Charlie’s Video Interviews, Click Here!

* * *
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Dr. Marc Kossmann: What do the Internet, psychology, 
video, entrepreneurship, marketing, meditation, a black belt, 
and motorcycles have in common? Let’s find out.

All marketers might be said to be students of human 
behavior, but few have earned a doctoral degree in the 
science of human behavior or have actually specialized in 
the study of brain-behavior relationships. 

Dr. Marc Kossmann originally trained in neuropsychology 
and worked with people who suffered brain injuries and 
other neurological problems. He then spent over 10 years 
working with cancer patients in a multi-disciplinary medical 

oncology practice. After nine years of specialized study in 
psychology and earning a doctoral degree in Clinical Psychology, he spent 20 years helping 
people understand the nature of emotional and behavioral problems they experienced and then 
working through the needed changes to improve the quality of their lives.

Along the way, Dr. Marc got bitten by the entrepreneurship bug. While graduate training in 
psychology (like most professions) does not provide even five minutes of training in the business 
of building a business, it became clear to Dr. Marc that every business owner and professional is 
in the business of solving problems. It also became clear that connecting “people with problems”  
to the solutions they need is accomplished through marketing. In the process of building several 
of his own businesses, from a psychology practice to a real estate investing company and now 
co-founding a video-marketing firm, Dr. Marc became a serious student of the psychology of 
marketing.

Dr. Marc specializes in helping clients totally dominate search results online by first creating 
attention-getting, compelling video-promotional messages tied to the keywords most important 
to that business. Then he creates many different versions of those video promotional messages. 
And then all of that content is published over and over again to multiple online video-sharing 
sites. Feeding the search engines so much great content results in total domination when 
someone searches those keywords.

When asked, “Why online video marketing?” Dr. Marc responds, “Because of the power of 
video as a communication tool. It’s better than face-to-face in the sense that you can put an 
edited, polished version of yourself and your message out to millions of people—but they have a 
very personal, one-to-one interaction with you on their end.” 

“But that’s only half the story,” he continues. “Video’s power is in reaching out and connecting 
with your ideal client, customer, or patient. But to do that, first you have to get found when that 
person goes online to research the problem they have—you know… the problem you’re ideally 
positioned to solve with your business or practice! And that requires building a Dominant Total-
Web Presence. It’s not just about a great website anymore. You have to think outside the website 
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and learn to dominate the organic search results with great content you have published and 
syndicated out to lots of different web locations. 

“Video works because Google LOVES video. Google purchased YouTube because they have the 
data to show that people prefer video. They want to watch information more than they want to 
read. We are, after all, a culture raised watching television. So if you want to get found online, 
you need video.”

Dr. Marc adds, “When you look at a typical search-results page on Google, follow your eyes as 
you scan the page. Notice that images trump text when it comes to attracting your attention. But 
now look at a search results page that offers your eye text, images, AND the enticing image of a 
video player. Which gives you the greatest urge to click? Regardless of your personal preference, 
Google knows that the overwhelming majority of people will click on that video player, and 
THAT is why Google owns YouTube.

“So, like Google, we focus on video in our marketing because video is what people respond to. 
And when you combine the power of video with the reach of the Internet, you have a 
phenomenal force of nature. If you want to Get Found by your ideal client… if you want to 
Engage with your ideal customer or patient… then You Need Video! It’s as simple as that.”

In addition to doctoral training in psychology, Dr. Marc brings an Eastern flavor to his work. A 
long-time student of multiple martial arts (along the way achieving a black-belt level of expertise 
in Tae Kwon Do), Dr. Marc developed an interest and spent many years studying and practicing 
Buddhist meditation. 

He once spent nine full days living with Buddhist monks in complete silence, studying the mind 
from within and understanding that patterns and habits of the mind are a powerful force of 
nature. Meditation reveals not only how mental patterns are formed but also how they can be 
changed by conscious awareness and insight. Now as an adjunct professor in a graduate 
psychology program, Dr. Marc teaches counselors how to use mindfulness meditation in their 
own lives and in their work with clients.

Other factors also shaped Dr. Marc’s tendency to see patterns from outside the box. A first 
generation American, he grew up speaking Italian before learning English, and he often traveled 
abroad as a child, learning to see his own culture from both the inside and the outside. In high 
school and college, he studied Russian just for the challenge of learning a language that was 
totally foreign and unfamiliar to him.

Seeking challenges and finding an exciting edge to life are important to Dr. Marc. Whether it’s 
riding motorcycles through twisting mountain passes or leaving the grid for a week at a time to 
test his survival skills on back-country backpacking adventures, he likes to bring a little fun and 
adrenaline into every marketing project. “Hell, if it isn’t fun, then why are we doing it?”

After all, that edge is part of what entrepreneurship is all about. Having an idea and being willing 
to invest heart, soul, and dollars to bring a new concept to life and then turn it into a profitable 
enterprise—that’s exciting stuff. So after developing several business ventures of his own, Dr. 
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Marc has dedicated his skills to helping other entrepreneurs and business owners succeed by 
understanding that marketing is a profit center for your business, not an expense. 

“Marketing is what connects your solution to the pain your ideal client, customer, or patient 
experiences, and marketing enables that person to change his or her current pattern and be more 
successful in life through your help. Both marketing and psychology are about understanding the 
pain that motivates a person and then helping that person find the best possible solution to the 
source of that pain.”

Dr. Marc concludes, “Marketing is relationship building. Marketing is problem solving. 
Marketing is about facilitating change. Marketing is a psychological intervention that brings 
profit to your business or practice by making sure people immediately recognize you as the 
expert solution to their current pain or problem.”

Dr. Marc lives with his wife Deb (also a clinical psychologist) and two exceptional cats just 
outside of Philadelphia, PA USA.

Marc was recognized by the National Academy of Best-Selling Authors and Verified as a 
Best Selling Author – Click Here For More Info!

Want to connect with Dr. Marc at LinkedIn? Click Here!

Want To Friend Dr. Marc on Facebook? Click Here!

To see some of Dr. Marc’s Animated Videos for Sir Speedy, Click Here!
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